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Защо обukноВеноmо Вuно cmaBa no-Bkycнo, koгamo е налято В нu нuВа - uнmyumuBнo, noBegeнчecko u отразяващо. Иgеяmа е 

kpacuBu чawu? И защо npoga>kбume на koмnlompume Macintosh ga се nocmuгнam u разВuяm само nоюжumелнu емоцuu u acoцu-

ckaчam go небето, koгamo Apple nycka на пазара цВеmнuя iMac? aцuu kьм npogykmu, мapku u m.н. 

OmгoBopume gaBa kонцеnцuяmа за емоцuонален guзаон, koяmo Основната kонцеnцuя за емоцuоналнuя guзаон е gефuнuрана om 

nogчepmaBa gьлбоkоmо Влuянuе на чyBcmBama , koumo npegмe- Доналg Норман - aмepukaнcku uзслеgоВаmел u професор, pьko-

mume npeguзBukBam у cBoume nompeбumeлu. Важен acnekm В uз- Bogumeл на лабораmорuяmа no guзаон В Калuфорнuосkuя унuВер-

рабоmВанеmо на gageн npogykm uлu uзgeлue е kakmo негоВаmа cumem В Сан Дuего. В сВояmа kнuга „Емоцuонален guзаОн: Защо 

фунkцuя, ергономuчнu xapakmepucmuku, форма, маmерuал uлu обuчаме uлu мразuм ежеgнеВнumе неща" от 2005 г. moo разВuВа 

цВяm, maka u nocmuгaнemo на емоцuонален заряg u ВьзgеОсm- ugeяma за ролята на eмoцuume u тяхното BьзgeOcmBue npu 

Bue Вьрху nompeбumeля. Концеnцuяmа за емоцuоналнuя guзаон Вьзnрuеманеmо на cBema от чоВеkа u неговата сnособносm 

е сьВременна mенgенцuя, koяmo наВлuза akmuBнo В работата ga разбuра u научава ноВu неща. Taka наnрuмер oбekmu, koumo 

на uнmepuopнu, npogykmoBu u мебелнu guзaoнepu. ИзnолзВане-

mо на moзu noxBam В npoekmupaнemo u залагането на ugeяma 

още В раннumе фазu на uзрабоmВанеmо на guзаона uмam за цел 

ga cmuмyлupam cemuBama на nолзВаmеля u ga cьзgagam у него 

nоложumелна емоцuя. Чрез moзu nogxog guзaoнepume cu nocma­

Bяm за ,цел ga gocmuгнam go nompeбumeлume на mpu koгнumuB-

V 
Lid Sid om uзраелсkuя 

guзauнep Luka Ог е cem 

om gBe малku фuгypku, 

koumo nognupam kanaka 

на meнgжepama, за ga 

uзлезе парата, Bнacяuku 

заkачлuВ acnekm В 

процеса на гоmВенеmо 

V 
Lid Sid Ьу lsraeli designer 

Luka Ог is а set of two 

small figurines that support 

the lid of the pot to let the 

steam escape, bringing 

а playful aspect to the 

cooking 
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1, 6. Juice skin om Haomo 

фуkусаВа. Серuя kymuu за 

cokoBe, acoцuupaщu Вuзuя 

u Bkyc на nлogoBeme, koumo 

сьgьржаm. 

2, 3. Солнuцаmа Hug om 

Алберmо Манmuла пресьзgаВа 

фuгурu В прегрьgkа 

4. В парната lomuя - моgел 

TS20 за Bosch u Siemens е 

посmuгнаm унukален 

u разпознаваем guзauн 

чрез графuчен аkценm 

Вьрху gpьжkama 

5. Чашата на /\еонарgо Бора 

Genio Spirit Glass е npenpamka 

kьм Вьлwебнаmа лампа на 

Алаguн u елегантно напасвана 

kьм gланmа на ползВаmеля 

са ecmemuчecku uзgьp>kaнu, В oчume на обukноВенuя nompeбu­

meл uзглe>kgam no-eфekmuBнu no cuлama на тяхната чуВсmВена 

npuBлekameлнocm. В резултат om aфuнumema, koomo nompeбu­

meляm разВuВа kьм Вьnроснuя oбekm, moo започва ga 20 npu­

Bлuчa зapagu сьзgаgенаmа емоцuонална Врьзkа. В сВояmа kнuга 

Норман onucBa kak goбpuяm guзаон слеgВа ga обхВаща u mpume 

onucaнu нuВа с ugeяma ga бьgаm сьзgаВанu забаВнu u npuяmнu 

npogykmu, Вместо мрачнu u сkучнu. 

СьВременнumе aBmopu koumo работят В сферата на uнme­

puopнuя u мебелен guзаон насочват ycuлuяma cu kьм uзгра>k­

gане на cpega, koяmo носu емоцuонален omneчamьk, чрез 

разлuчнu сьВременнu mехнологuчнu cpegcmBa, uлu nьk чрез 
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mьрсене на uнguBugyaлeн nogxog koOmo ga оmгоВаря на нyж­

gume на koнkpemнu oбumameлu uлu nолзВаmелu - наnрuмер 

чрез uзnолзВане на мeku u nлаВнu формu, uлu nocmeneннu npe­

xogu. Влuянuеmо на nоgобен eфekm Вьрху oбumameлume бu 

могьл ga се nреВьрне ВьВ Важна npegnocmaBka за оnазВане 

на ncuxoлoгuчeckomo раВноВесuе u баланса - uзkл\очumелно 

Важнu фakmopu, uмащu npяko omнoweнue kьм сьВременнuя 

начuн на жuBom, Внасящ негаmuВно оmраженuе Вьрху хора­

та. Тазu mенgенцuя заема Все по-Важно място В работата 

на сьВременнumе guзaoнepu u omBeжga mexнume mьрсенuя 

go нuВа, koumo menьpBa npegcmou ga бьgаm geмoнcmpupaнu 

npeg wupoka nyблuka. 

V 
1, 6. 'Juice skin' Ьу Naoto 

Fukusawa. А series of 

juice boxes, associating 

the look and taste of 

the fruit they contain 

1, 3. The Hug salt shaker 

Ьу Alberto Mantilla recreates 

figures in ап embrace 

4. ln the steam iron - model 

'ТS20' for Bosch and 

Siemens, а unique and 

1 

recognizaЫe design has 

Ьееп achieved through the 

developed accentuating 

outline element in the handle 

5. Leonardo Bora recreates 

in the Genio Spirit Glass 

а reference to Aladdin's 

magic lamp, adding 

а touch of ingenuity 

with the elegant fit in the 

palm of the wearer 

4 
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EMOTIONAL DESIGN 

chief assist. prof. Svetoslav Anev, Ph.Q., NBU 

Why does ordinary wine taste better when served in beautiful glasses? And why 

do Macintosh РС sales skyrocket when Apple launches the color iMac? The an­

swers lie in the concept of emotional design, which highlights the profound influ­

ence о! the feelings that objects evoke in their users. An important aspect in the 

manufacture of а product or item is both its function, ergonomic characteristics, 

shape, material or colour, as well as the achievement of emotional charge and 

impact on the user. 

The concept of emotional design is а modern trend that has become an important 

element о! the work о! interior, product and furniture designers. Using this tech­

nique in designing and embedding the idea in the early stages of creating the 

design aims to stimulate the user's senses and create а positive emotion for him. 

Through this approach, designers aim to reach users at three cognitive levels - in­

tuitive, behavioral, and reflective. The idea is to achieve and develop only positive 

emotions and associations to products, brands, etc. 

The basic concept of emotional design was defined Ьу Donald Norman, ап Ameri­

can researcher and professor, head of the design laboratory at the University of 

California, San Diego. ln his book Emotional Design: Why We Love ( ог Hate) 

Everyday Things, puЫished in 2005, he developed the idea of the role of emo­

tions and their impact on the human perception of the world and people's ability 

to understand and learn new things. For example, objects that are aesthetically 

sound are perceived Ьу the ordinary consumer to Ье more effective Ьу virtue of 

their sensual attractiveness. As а result о! the fondness that the user develops for 

the object in question, it begins to attract him because о! the created emotional 

connection. ln his book Norman describes how good design should cover all three 

described levels aiming to create fun and enjoyaЬle products instead of gloomy 

and boring ones. 
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V 
1. Thermometer vЗ om Magc Xuнgege

СВанегарg съзgаВа емоционална

Врьзkа с поmребumеля чрез

uнmepakmuBeн uнmерфеОс с ukoнu

на ycмuxнamu uлu намрьщенu 

лuца, koumo се пояВяВяm заеgно

с omчemeнume гpagycu 

2. Емблемаmuчнаmа 

cokouзcmuckBaчka на Фuлuп Cmapk 

за Alessi - guзаон, поgчерmаВащ

no-ckopo ecmemuчeckuя acnekm u 

усещането, omkoлkomo фунkцuяmа 

на oбekma 

3. Юgжu Терkума. Емоционална

носmалгuчна npenpamka kьм 

мuналоmо чрез kонцепцuяmа за 

pempo-фymypucmuчнuя телефон

Dreyfuss

4. Флаkонumе за парфlомu Zen

на aBcmpaлuOckuя guзаОнер Игор

Mumuн uмumupam npupogнu

елеменmu с органична форма, 

съобразена с ugeяma за gзен 

- cnokoOcmBue, сьзерцанuе u 

ecmecmBeнa kpacoma 

Contemporary authors, working in the field о! interior and furniture design, chan­

nel their efforts towards building ап environment that carries an emotional imprint 

through various modern technological means, or Ьу looking for an individual ap­

proach that meets the needs of the residents or users - for example, Ьу using soft 

and smooth forms, or gradual transitions. 

The impact of such an effect on theresidents could become an important prereq­

uisite for the preservation of psychological equilibrium and balance - extremely 

important factors directly related to the modern way of life, which has а negative 

impact on people. This trend occupies an increasingly important place in the work 

of modern designers and takes pursuits to levels that are yet to Ье demonstrated 

to а wide audience. 
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V 
1. Thermometer vЗ Ьу Mads Hindhede 

Svanegaard creates an emotional 

connection with the user through 

ап interactive interface with icons of 

smiling or frowning faces that appear 

alongside the measured degrees 

2. Philippe Starck's iconic juicer for 

Alessi - а design emphasizing the 

aesthetic aspect and feel rather than 

the object's function 

3. Uji Terkuma. Ап emotional nostalgic 

reference to the past through the 

concept of the retro-futuristic 

telephone 'Dreyfuss' 

4. Australian designer lgor Mitin's 

'Zen' perfume bottles imitate natural 

elements with ап organic form to 

emphasize the character of the 

perfume line, according to the idea of 

Zen - tranquility, contemplation and 

natural beauty 

= 


