FMOUNOHAAEH DUMSAMH

2n.ac.g-p CBemocnaB AxeB, HBY

3awo obukHoBeHomo BuHo cmaBa no-BkycHo, koezamo e Hanamo B
kpacuBu uvawu? N 3awo npogakbume Ha komnlompume Macintosh
ckauam go Hebemo, koeamo Apple nycka Ha nazapa uBemHus iMac?
OmeoBopume gaBa koHuenuuama 3a emouuoHareH gu3alH, koamo
noguepmaBa goabokomo BauaHue Ha uyBcmBama , koumo npegme-
mume npegu3BukBam y cBoume nompebumenu. BarkeH acnekm B us-
pabomBaHemo Ha gageH npogykm uau u3geAue e kakmo HezoBama
dyHkuua, epeoromMuuHU xapakmepucmuku, dopma, mamepuan UAU
uBam, maka u nocmuzaHemo Ha emMouuOoHaneH 3apAag u Bvagelcm-
Bue Bopxy nompebumend. KoHuenuuama 3a eMOuuoHaARuA gusalH
e cvBpemerHHa meHgeHuus, koamo HaBauza akmuBHo B pabomama
Ha UHMEepPUOpHU, NpogykmoBu u mebeAaHu gusalHepu. V3noa3BaHe-
MO Ha mo3u noxBam B npoekmupaHemo U 3anazaHemo Ha ugeAama
owe B paHHume dasu Ha uzpabomBaHemo Ha gusalHa umam 3a UeA
ga cmumMyAaupam cemuBama Ha noA3Bamena U ga cb3gagam Y Hez2o
noAoXkumenHa emouus. Ype3 mo3u Nogxog guaalHepume cu nocma-

BAam 3a ueA ga gocmuzHam go nompebumeaume Ha mpu kogHumuB-
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Lid Sid om uspaenckus
gusauHep Luka Or e cem
om gBe manku duzypku,
koumo nognupam kanaka
Ha meHgkepama, 3a ga
usnese napama, BHacsuku
3akayauB acnekm 8
npoueca Ha 2omBeHemo

HU HuBa - uHmyumuBHo, noBegeruecko u ompaszaBawo. Vigeama e
ga ce nocmuaHam u pa3Busm camo NOAGKUMEAHU EMOUUU U acouu-
auuu kom npogykmu, mapku u m.H.

OcHoBRrama koHuenuusa 3a eMOUUOHaAHUA gusalH e gedurupaHa om
[oHang Hopmar - amepukaHncku uzcaegoBamena u npodecop, poko-
Bogumen Ha Aabopamopuama no gusalH 8 Kaaudoprulckua yHuBep-
cumem B CaH duezo. B cBoama kHuza ,EmouuoHaner gusalH: 3awo
obuuame uAu Mpasum exkegHeBHUMe Rewa" om 2005 2. mod pa3BuBa
ugeAama 3a poAsma Ha emouuume u maxHomo BbagelcmBue npu
Bv3npuemaHemo Ha cBema om uoBeka u HezoBama cnocobHocm

ga pasbupa u HayuaBa HOBu Hewa. Taka Hanpumep obekmu, koumo
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Lid Sid by Israeli designer
Luka Or is a set of two
small figurines that support
the lid of the pot to let the
steam escape, bringing

a playful aspect to the
cooking
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1, 6. Juice skin om Haomo
QykycaBa. Cepus kymuu 3a
cokoBe, acouuupawu Busus

u Bkyc Ha naogoBeme, koumo
cogbpxkam.

2, 3. ConHuuama Hug om
AnBepmo MaHmuaa npecev3gaBa
¢duzypu B8 npeepbgka

4. B napHama lomus - mogen
TS20 3a Bosch u Siemens e

nocmuagHam yHukaneH

u pasno3HaBaem gusauH

upe3 gpaduueH akueHm

Bopxy gpwkkama

5. Yawama Ha AeoHapgo Bopa
Genio Spirit Glass e npenpamka
kom BvAwebHama Aavna Ha
AAaguH U ene2aHmHo HanacBaHa
kbm gaaHma Ha noasBamens

ca ecmemuuecku usdgopkaHu, B8 oyume Ha obukHoBeHuAa nompebu-
men uzanerkgam no-epekmuBHu no cuaama Ha maxHama uyBecmBera
npuBaekameaHocm. B peayamam om aduHumema, kodmo nompebu-
meaam pa3BuBa kbm BonpocHua obekm, mol 3anouBa ga 20 npu-
BAuua 3apagu cbdgageHama emouuoHanHa Bpuaka. B cBoama kHuza
HopmaH onucBa kak gobpuam gusalH caegBa ga obxBalia u mpume
onucaHu HuBa c ugeama ga bbgam cbagaBaHu 3abaBHu U NnpuAmMHU
npogykmu, BMecmo MpauHu u ckyyHu.

CoBpemerHume aBmopu koumo pabomam B8 cdhepama Ha UHMe-
puopHUA U MebeaeH gusalH HacouBam ycuauama cu kom uzzpadk-
gaHe Ha cpega, koAmo HOCu emouuoHaneH omneuyamovk, upes

pPa3AUYHU CobBpeEMEHHU MEXHOAO2UYHU CpegcmBa, uAu nok upes




mbpCceHe Ha uHguBugyaneH nogxog kolmo ga omezoBapa Ha Hyx-
gume Ha korkpemHu obumameau UAU noa3Bameau - Hanpumep
ypes uanoA3BaHe Ha Meku u naaBHU GopMU, UAU NOCMENEHHU Npe-
xogu. BAausaHuemo Ha nogobeH edpekm Bopxy obumamesume 6u
MO2obA ga ce npeBopHe BvB BakHa npegnocmaBka 3a onasBaHe
Ha ncuxonozuyeckomo paBHoBecue u basaHca - uskalouumeaHo
BaxkHu dakmopu, umawu npako omHoweHue kKoM CoBpemeHHun
HauyuH Ha »kuBom, BHacauw HeeamuBHo omparkeHue Bopxy Xxopa-
ma. Tasu meHgeHuusa 3aema Bce no-8axkHo macmo B8 pabomama
Ha cbBpemeHHUMe gusalHepu u omBexkga mexHuUme MbpCceHun
go HuBa, koumo menvpBa Nnpegcmou ga Hogam gemMoHcmpupaHu

npeg wupoka nybauka.
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1, 8. Juice skin’ by Naoto
Fukusawa. A series of

juice boxes, associating

the look and taste of

the fruit they contain

1, 3. The Hug salt shaker
by Alberto Mantilla recreates
figures in an embrace

4. In the steam iron - model
‘TS20' for Bosch and
Siemens, a unigue and

recognizabie design has
been achieved through the
developed accentuating
outline element in the handle
5. Leonardo Bora recreates
in the Genio Spirit Glass

a reference to Aladdin’s
magic lamp, adding

a touch of ingenuity

with the elegant fit in the
palm of the wearer
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EMOTIONAL DESIGN

chief assist. prof. Svetoslav Anev, Ph.D., NBU

Why does ordinary wine taste better when served in beautiful glasses? And why
do Macintosh PC sales skyrocket when Apple launches the color iMac? The an-
swers lie in the concept of emotional design, which highlights the profound influ-
ence of the feelings that objects evoke in their users. An important aspect in the
manufacture of a product or item is both its function, ergonomic characteristics,
shape, material or colour, as well as the achievement of emotional charge and
impact on the user.

The concept of emotional design is a modern trend that has become an important
element of the work of interior, product and furniture designers. Using this tech-
nique in designing and embedding the idea in the early stages of creating the
design aims to stimulate the user's senses and create a positive emotion for him.
Through this approach, designers aim to reach users at three cognitive levels - in-
tuitive, behavioral, and reflective. The idea is to achieve and develop only positive
emotions and associations to products, brands, etc.

The basic concept of emotional design was defined by Donald Norman, an Ameri-
can researcher and professor, head of the design laboratory at the University of
California, San Diego. In his book Emotional Design: Why We Love ( or Hate)
Everyday Things, published in 2005, he developed the idea of the role of emo-
tions and their impact on the human perception of the world and people’s ability
to understand and learn new things. For example, objects that are aesthetically
sound are perceived by the ordinary consumer to be more effective by virtue of
their sensual attractiveness. As a result of the fondness that the user develops for
the object in question, it begins to attract him because of the created emotional
connection. In his book Norman describes how good design should cover all three
described levels aiming to create fun and enjoyable products instead of gloomy
and boring ones.
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1. Thermometer v3 om Magc XuHgege
CBaHezapg cb3gaBa emMouuoHaAHa
Bpv3ka ¢ nompebumens upes
unmepakmuBeH uimepdelc ¢ ukoHu
Ha YCMUXHamu UAU HampbUleHU
Auua, koumo ce nosBsBsm 3aegHo

€ omuyemeHume 2pagycu

2. EMbAemMamuuHama
cokouscmuckBauka Ha Quaun Cmapk
3a Alessi — gusaiH, nogyepmaBauy
no-ckopo ecmemuyeckus acnekm u
ycewanemo, omkoakomo ¢yHkuusma
Ha obekma

3. I0gxku Tepkyma. EmouuoHanHa
HocmanzuyvHa npenpamka kom
MUHaAomo ype3 koHuenuusma 3a
pempo-$ymypucmuyHuUs menepoH
Dreyfuss

4. (DaakoHume 3a napdlomu Zen

Ha aBcmpanutckus gusauHep Nzop
MumuH umumupam npupogHu
eAemMeHMU € opaaHuyHa popma,
cvobpaseHa ¢ ugesma 3a g3eH

~ cnokoucmBue, cv3epuaHue u
ecmecmBeHa kpacoma

Contemporary authors, working in the field of interior and furniture design, chan-
nel their efforts towards building an environment that carries an emotional imprint
through various modern technological means, or by looking for an individual ap-
proach that meets the needs of the residents or users - for example, by using soft
and smooth forms, or gradual transitions.

The impact of such an effect on theresidents could become an important prereg-
uisite for the preservation of psychological equilibrium and balance - extremely
important factors directly related to the modern way of life, which has a negative
impact on people. This trend occupies an increasingly important place in the work
of modern designers and takes pursuits to levels that are yet to be demonstrated
to a wide audience.
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1. Thermometer v3 by Mads Hindhede
Svanegaard creates an emotional
connection with the user through

an interactive interface with icons of
smiling or frowning faces that appear
alongside the measured degrees

2. Philippe Starck’s iconic juicer for
Alessi — a design emphasizing the
aesthetic aspect and feelrather than
the object’s function

3. Uji Terkuma. An emotional nostalgic
reference to the past through the
concept of the retro-futuristic
telephone 'Dreyfuss'

4. Australian designer igor Mitin's
"Zen' perfume bottles imitate natural
elements with an organic form to
emphasize the character of the
perfume line, according to the idea of
Zen - tranguility, contemplation and
natural beauty



